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Brand
Platform

Our Brand Platform is our narrative and it represents the
foundation upon which we stand as an organization. It is
comprised of Our Purpose, Our Promise, Our Tagline and
Our Story. In addition, we reference the different personas,
or population sets, that we serve.
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Our Purpose

Our Purpose is our Why. It is literally the
reason we exist.

To better understand the meaning of Our
Purpose, it helps to break down key words
within the phrase.

The first word “empowering alludes to helping
our members become strong, confident and in
control of their financial lives. We do this through
personal service, but also by delivering valuable
products, pricing and other tools.

We use ““discover” to suggest that realizing
financial success is something we deliver even if
members aren’t looking for it. These discoveries
can be a welcome relief when the stress of
financial worries are holding people back, and
can happen multiple times over the course of
someone’s life. For most people, there isn’t a
single point in time a person becomes financially
free. Financial freedom can be discovered over
and over and at many different life stages.

“Financial freedom” translates to feeling
confident and enjoying peace of mind as a result
of smart financial decisions. We exist to help
members make smart decisions by offering the
value, services and caring support they need.



Our Promise

Our Promise is how we act upon Our Purpose
to benefit members. You also might hear it
referred to as our elevator pitch.

“We empower you to discover financial
freedom by providing the caring support and
services that create the value you deserve.
Your banking experience will be authentic and
friendly because we “get” you, and we have
only your best interests at heart.”

/
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Our Tagline

The tagline, “Here Today For Your
Tomorrow? succinctly captures our essence,
position and value proposition. It means that
we are here for each member’s life journey,
delivering products, services and caring support
to help them discover financial freedom.

While members may first join because the Credit
Union is offered by their employer (today), their
membership is lifelong regardless of where they

live or work (tomorrow).

The tagline signifies that we’ll remain current
on all banking trends and can offer members
everything they need to experience a bright
financial future.

The tagline, “You Belong Where Banking

Is Better” helps members of our community
know they are eligible for membership while
differentiating BCU from other financial institutions.

We know our members will find lower rates,
fewer fees (and no fees when possible),
greater rewards and more innovative products
and services than other financial institutions.
Therefore, we promote that better banking
experience through this community-specific
tagline to help set us apart.



Our Story

Our Story shapes and defines our brand relationship with
partner companies, eligible non-members and members.

For Our Partners (B2B)

We’re BCU, and we proudly partner with great companies
to provide credit union benefits.

We offer the products, services and caring support that create
the value your employees need to grow financially confident.

As a not-for-profit, we reward our members differently
than traditional banks. We give back to the community.
We value relationships.

Our passion is empowering everyone to discover
financial freedom.

Note to Employees: Our Purpose and Tagline should be committed to
memory. Our Promise and Our Story will be used in broader context
and conveyed through longer conversations and marketing content.

For Eligible Non-Members (B2C)

Everyone has that one friend who’s always looking out for them.
And when it comes to your financial future, BCU is that friend.

We proudly provide credit union benefits for all members, offering the
value, services and caring support you need to be financially free.

When you become a member, you’re also an owner of a not-for-profit
that provides access to innovative banking tools and rewarding
money-saving products. Our passion is empowering

everyone to discover financial freedom.

All we’re missing is you.




Personas

The following Personas were created to direct communications towards individuals based upon life-stage,

financial status and personality type. Provided here is the persona of our company partners.

Persona 1

The Wide-Eyed Idealist

Now that | am out of college, with my first real job and bills to pay, | know what it
means to be an adult. But even with the additional responsibility, | only continue to
be excited about what new adventure each day will bring.

Persona 2 *4% The Empathetic Leader

I have recently re-located for a new job, and have amicably settled into to my new
community. Everyone has been so welcoming and I'm already finding ways to get

involved. Getting ingrained my new world at the ground level will only lead to more
success in my life.

Persona 3 The Accountable Caregiver
As | watch my kids experience different life stages, | hope to foster inclusion and
humanity throughout their lives. Parents are accountable for building communities
of collaboration and respecting of differences.
Company .
Partners The Do-Our-PeopIe-nght SEG

Persona @’7

As a company, we strive to take care of our employees in the best way we can. As
life-long learners, we always work to uncover and discover new ways we can better
provide for them. We create balance between being in the business of numbers
and the business of people.

Summer 2023
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Brand
Identity

The strength of our brand rests in the emotion and confidence it
evokes, which makes the visual representation equally as important
as the narrative for triggering a positive impression. The logos

and colors are reminders of that emotion. They will be used
independently or combined, depending on what’s being conveyed.

Summer 2023
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Brand Identity

The L
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The Logo

Our logo is inclusive, approachable, modern
and friendly—a reflection of where we’ve
been and a promise of where we’re headed.
A vibrant refresh of our signature blue color
carries forward current brand equity and the
authenticity of the organization, and is a nod

to our humble beginnings with Baxter.

The geometrically-constructed letterforms
are based on a circle, symbolizing a
member-centric service culture. Hard edges
reinforce stability and trustworthiness. The
friendliness of these lowercase letters is an

approach many companies take today.

Summer 2023
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Logo
+ Tagline

The BCU tagline is “Here Today For Your
Tomorrow.” It is the outward, verbal
manifestation of our brand and is a tagline
which every employee should be expected to

know and recite.

The tagline means that we are here for our
members’ entire life journey, delivering
products, services and caring support to
help them discover their financial freedom.
As a BCU employee, you're here

for them today, and will be there for

them tomorrow.

Summer 2023

The tagline typeface is Freight Sans Compressed Pro
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Logo Rules

To guarantee maximum impact, our logo

should be given plenty of space to breathe.

The safe area frames the logo, keeping it
separated from other elements such as
patterns, imagery and the edge of printed
materials. The safe area should always be one

third the size of the letters in the mark itself.

The safe area for endorsed brand logos not
containing the BCU lettering should be one

third the size of the overall logo.

When referring to the company name in
written text, the copy should read BCU

(uppercase), not bcu (lowercase).

If you have questions about logo usage or need
electronic logo files, please contact Sarah Johnson in
the marketing department at sarah.johnson@bcu.org.

Summer 2023

Safe Area

Maximum Size: 3” Minimum Size: 1’
Allowable Colors: BCU Blue, Black, White, Light Gray, Dark Gray

Safe Area Safe Area

,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,
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Logo Usage

The integrity of the BCU logo must be
maintained at all times. Please observe the
appropriate use of our logo, color logo in

holding shape/pattern, and knocked out logo

oJUl OCU

Logo Logo knocked out on Black

bcu

Logo on gray pattern Logo knocked out on blue pattern

within a holding shape.

Summer 2023



Logo Misusage

Do not stretch, re-color or manipulate the
logo. Any modification of the logo confuses
its meaning and diminishes its impact. Never
directly attach other elements such as names,

logos or symbols to our logo.

Do not place the logo within a holding shape or
on a background that contrasts the logo mark
or limits legibility.

bcu

Do not use graphic effects (such as drop shadows
and glows) on the logo.

Summer 2023

Do not alter the color of the logo.

beu

Do not distort the logo to force it
into a particular space.

&

bcu bcy

Do not modify the scale, shape or location
of the elements of the logo.

ere Today For Your Tomorrow

CU

Do not modify the scale. shape or
location of the tagline.

15



Wholly-Owned Brands
Wealth Advisors, LLC

Refer to page 13 for safe area guide.

If you have questions about logo usage or need
electronic logo files, please contact Sarah Johnson in
the marketing department at sarah.johnson@bcu.org.

Summer 2023

bcu

Wealth Advisors, LLC

Financial Planning | Wealth Management

Wealth Advisors, LLC

16



Wholly-Owned Brands

Life. Money. You. and MoneyTracks

Refer to page 13 for safe area guide.

W Life. Money. You.”

brought to you by bcu

If you have questions about logo usage or need
electronic logo files, please contact Sarah Johnson in
the marketing department at sarah.johnson@bcu.org.

Summer 2023
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Brand Identity

Endorsed
Brands

This system of endorsed brands strengthens the BCU brand
and serves as the predominant component of the endorsed
logos, and “Credit Union services for” along with the company
partner name beneath.



Endorsed Brands
GEICO Credit Union Logo

Refer to page 13 for safe area guide.

GEICO

CREDIT UNION

A DIVISION OF bCU

GEICO

CREDIT ca@nn
UNION CREDI

f you have qu ns about logo usag d

I ic logo files, pleas act Sarah Joh

h keting departmen rah.joh @b g
Summer 2023
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Endorsed Brands
HCA Healthcare Credit Union Logo

Refer to page 13 for safe area guide.

HCA <~ Healthcare
CREDIT UNION

provided by bcuU

If you have questions about logo usage or need
electronic logo files, please contact Sarah Johnson in
the marketing department at sarah.johnson@bcu.org.

Summer 2023
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Endorsed Brands
Target Credit Union Logo

Refer to page 13 for safe area guide.

TARGET

TARGET

If you have questions about logo usage or need
electronic logo files, please contact Sarah Johnson in
the marketing department at sarah.johnson@bcu.org.

Summer 2023
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Endorsed Brands
UnitedHealth Group Credit Union Logo

Refer to page 13 for safe area guide.

NOTE: UnitedHealth should appear as one word.

UNITEDHEALTH GROUP

UHG

CREDIT
UNION

A DIVISION OF bcu

If you have questions about logo usage or need
electronic logo files, please contact Sarah Johnson in
the marketing department at sarah.johnson@bcu.org.

Summer 2023



Endorsed Brands
BCU/Boston Scientific Credit Union Logo

bcu

Credit Union Services for Boston Scientific

Refer to page 13 for safe area guide.

*Large Scale Format

Credit Union Services
for Boston Scientific

Credit Union Services for
Boston Scientific

*Medium Scale Format *Small Scale Format

bcu

If you have questions about logo usage or need
electronic logo files, please contact Sarah Johnson in
the marketing department at sarah.johnson@bcu.org.

Summer 2023
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Endorsed Brands
BCU/Cardinal Health Credit Union Logo

bcu

Credit Union Services for Cardinal Health

Refer to page 13 for safe area guide.

*Large Scale Format

Credit Union Services
for Cardinal Health

Credit Union Services for
Cardinal Health

*Medium Scale Format *Small Scale Format

bcu

If you have questions about logo usage or need
electronic logo files, please contact Sarah Johnson in
the marketing department at sarah.johnson@bcu.org.

Summer 2023
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Brand Identity

Color
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Brand Color Palette
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Above you’ll find the full spectrum of BCU brand colors. Color names appear in the ADA compliant contrasting color for web use.

Brand Permissible Color Combinations

Reds will never be used with Greens.
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Paint Color Palette

Paint must be orderd through Benjamin Moore. To find a local authorized dealer, visit: benjaminmoore.com.

BCU Primary Paint Colors: BCU Secondary Paint Colors: UnitedHealth Group Credit Union Paint Colors:

BM 2066-10 BM 2066-50 BM 2061-20 BM 1611

Blue’ True Blue Champion Cobalt Graytint

BM 2064-10 BM 1600 BM BM 1616

Bold Blue™ Timber Wolf custom color 2985 Stormy Sky
Light Blue eggshell

BM 2137-60 BM 1599 Target Credit Union Paint Colors:

Gray Owl Marina Gray

Specified by Target Real Estate Services.

"BM Blue Use BM Blue in new construction or locations with bright natural light.
“"BM Bold Blue Use BM Bold Blue in older branches or locations without natural light.

Please contact the Martketing Dept. for more information.

Summer 2023 27
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Brand Identity

Patte
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Brand Pattern

Our brand pattern is part of the brand
identity’s full expression, It’s flexible and
adaptive to a host of applications. The
pattern reflects the brand personality,
balancing altruistic optimism with
responsible expertise, and a hint of
playfulness. The dynamic, replicable pattern
suggests that BCU is everywhere our
members need us to be.

Patterns serve the dual purpose to also unify
our endorsed brands with one common
pattern.

Summer 2023

Optional Red Pattern

Primary Blue Pattern

Optional Gray Pattern
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Brand Identity
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Typography
To ensure brand compliance with written communication and

presentations, please make sure these fonts are installed locally
on your devices. Contact the Service Desk for assistance.

Freight Sans Pro Light
Freight Sans Pro Book
Freight Sans Pro Bold

Accent Fonts
Adobe Garamond

Adobe Garamond Italic

Headline Font

FREIGHT SANS PRO BOLD

Endorsed Branding Logo Fonts

Freight Sans Compressed Med
Freight Sans Compressed Semi Bold

Summer 2023

Open Sans Light
Open Sans Regular
Open Sans Bold

Accent Fonts

EB Garamond
Adobe Garamond Italic

Headline Font

OPEN SANS BOLD

31



32

Brand Identity

Photo
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Photography

The BCU brand is uniquely expressed through
vivid, realistic, and engaging photography. As
a member-centric organization, compositions
should include representatives of our
membership true to who they are, where they
live and how they may be engaging with our

products and services.

Tone wise, any interactions between BCU
members and its employees should convey

a happy, fulfilling, and supportive experience.
All treatments should be bright, clean, and as
singular-focused as possible. Strong filtering is
discouraged. Despite our blue-focused brand,

photography should feel warm.

Our imagery will reflect BCU’s Values. It
will be inclusive and depict collaboration.
Empowerment and Wow will also shine

through in the images we select.

Summer 2023
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Brand Identity

Brand
Expres
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Small Space Logo

The BCU small space logos allow for an abbreviation

in short-form applications, such as mobile apps, social
media and the URL bar within internet browsers. The use
of the pattern and a very distinguishable “b” or “bcu”
make our icons stand apart.

Primary App Logo

4 N

N /

Primary App Logo

The small space b is a registered trademark of BCU

Summer 2023



BCU Plastics

The BCU Visa® Credit and Debit Cards

OCcuU

“| = TRAVEL'REWARDS. 1))

VISA

Signature

Travel Rewards Visa Signature® Card

g

Simply Visa® & LAUNCH™ Visa® Card

Summer 2023

bcu
)

ocuU

~ — CASH REWARDS 1)

o/

DEBIT

VISA

Signature

Cash Rewards Visa Signature® Card Debit Card

bcu

mm BUSINESS DEBIT

/ A /i

Business Visa® Debit

g

= F BUSINESS

/)

Business Visa® Card



eMail Signature

Desktop/Network

Optional add-on: It is acceptable to add your StrengthsFinder(R) Top 5 to your

signature. Strengths should be placed beneath your title.

Open Sans Semi Bold, 11pt
R83 G87 B9O

Open Sans Semi Bold, 10pt
R157 G160 B161

Open Sans Semi Bold, 10pt
R20 G141 B195

Open Sans Semi Bold, 8pt
R157 G160 B161

BCU Logo
Link to: BCU.org

Pronouns should be placed the right of your name.

Name (pronouns) Open Sans Semi Bold, 8pt

R157 G160 B161
Title
p 000-000-0000 | m 000-000-0000 ——— Open Sans Regular, 10pt
R83 G87 B90O
top | 5 | strengths or NMLS#
bC U \?V%LRL&J:L?(S}%E:V-\I;IA%’I‘DAL —  Gallup Exceptional Workplace Logo

Web-based (Office365)/Mobile

Open Sans Semi Bold, 11pt
R83 G87 B90

Open Sans Semi Bold, 10pt
R157 G160 B161

Open Sans Semi Bold, 10pt
R20 G141 B195

Open Sans Semi Bold, 10pt
R20 G141 B195

Visit The Point for directions on how to update your email signature.

Summer 2023

Name

Title

p 000-000-0000 Open Sans Regular, 10pt
m 000-000-0000 R83 G87 B90
BCU.org

GALLUP EXCEPTIONAL
WORKPLACE AWARD

bcu

Optional add-on: It is acceptable to add your pronouns to your signature.
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Web Style Guide

Logo
Use the BCU color logo when possible, but alternately can use
reversed logo in white. Do not include tagline in logo lockup.

bcu

Branding Colors

Typography
#000000 #54575A #1D2758 #1175A2
Buttons / Backgrounds
#FFFFFF #000000
#54575A
#1D2758
#6CC24A #5CB3E6 #1D2758 #9DAO0AT1 #D7D7D7

Summer 2023

Typography

Open Sans Regular or Bold

Body Copy: - #54575a or #1d2758
Headline Copy: - #54575a or #1d2758
Linked Text: - #148dc3

Tints
#000000 #000000
#54575A #54575A
#1D2758 #1D2758
#1175A2 #1175A2
#417C2A #E7F4FC #F1F1F1

39



CTA Buttons

Labels: Open Sans Bold

Primary Button:

Background: #6cc24a
Label: #1d2758

Default

Secondary Button:

Background: #5cb3e6
Label: #1d2758

Default

Tertiary Button:

Background: #1d2758
Label: #ffffff

Button Label

Default

Links:
Link Name
#1175a2

Default

Summer 2023

Background: #9DA0al
Label: #1d2758

Hover State

Background:#9DA0al
Label: #1d2758

Hover State

Background: #54575a
Label: #ffffff

Button Label

Hover State

Link Name
#54575a

Hover

Background: #ffffff
Border: #9da0al
Label: #1d2758

[ Button Label ]

Active State

Background: #ffffff
Border: #9da0al
Label: #1d2758

[ Button Label ]

Active State

Background: #ffffff
Border: #54575a
Label: #000000

[ Button Label }

Active State

Link Name
#1175a2

Active

Background: #6cc24a
Border: #1d2758
Label: #1d2758

Focus State

Background: #5cb3e6
Border: #1d2758
Label: #1d2758

Focus State

Background: #1d2758
Border: 1d2758
Label: #ffffff

Button Label

Focus State

:Link Name:

#1175a2

Focus

Background: #d7d7d7
Label: #54575a

Button Label

Disabled

Background: #d7d7d7
Label: #54575a

Button Label

Disabled

Background: #d7d7d7
Label: #54575a

Button Label

Disabled

40
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Marketing Templates
Direct Mail - Postcard

Summer 2023

UPTO

4.253{9

MONEY MARKET SPECIAL
~ anwn
UPTO

400%

POWERPLUS™ CHECKING
Plus unllmlted FREE ATM withdrawals,

42



Marketing Templates

Modular Mailer

s
) You Bel

7/

%
A
1

Join BCU and get a wealth
of tools - including your
Free Credit Score!

198 &kt gy

3 y i ‘ '

A5 ‘lievy H s
: : 'PL & —"'}-!‘ ]
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Marketing Templates
Digital Posters - 1080x1920

Coming Soon!
‘Begins Mid-August

Branch Remodel

We’ll be making our best even better
for you! Your Branch and drive-thru
will remain open while we remodel.

BCU.org/Community

bcu
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Marketing Templates
Plasma - 1920x1080

Flex Your Earnings
with 4.00% APY

Includes unlimited ATM fee refunds®
with our free PowerPlus™ Checking.

BCU.org/Community

45
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Marketing Templates
Homepage Banner - 1920x540

§ Locations | M@ Contact &Help Center | [ JoinToday | @ Login ID Serup aecass”

Banking  Loans  Mortgages & Home Equity  CreditCards  Financial Well-Being  Member Resources | Howcanwe help?  Q

N
MEMORIAL DAY
SAVINGS EVENT

Enjoy a $250 cash bonus and additional
savings when you purchase or refinance.

P

Apply Now

‘Share The Love, Get Rewarded
Refer friends and family to join the Credit Union and you'll each get $25! Learn More

Member Eligibility, Home Loans Checking Certificates Auto Loans Credit Cards Personal Loans

PowerPlus™ Checking Home Equity Line of Credit Personal Loan Auto Buying Service View All Rates
earn up to variable rates as low as as low as as low as View Puerto Rico Rates

4.00% sy 7.25% wer 8.49% wer 4.99% sr Aok = Annua PercntageRate

3 APY = Annual Percentage Yield

Summer 2023
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Marketing Templates

eMail Templates

View in browser

View in browser

Viewinbrowser
b HOMEADVANTAGE® | SCHEDULE APPOINTMENT View i browser .
= bC U WATCH VIDEO | FIND A LOCATION ® !j!ﬂl«%?l.ey -You. LIEE. MONEY. YOU, | WELL-BEING SCHEDULE

Important information about your SavvyMoney® can help make sure you're the
ATM deposits. only one using your credit.

home awaits W' * L) ¥ E

(and hopefully, your new iPad®, too).

Your new

We have noticed that you've recently used a STAR ATM. As of February 28, these
. AATMs will no longer accept deposits or offer surcharge-free services to BCU
m J members. But don't worry! You can access thousands of in-network ATMs
2 nationwide to complete deposits and surcharge-fee transactions.

See how easy itis to find your nearest Service Center, in-network ATMs and
Shared Branches*:

The 3 steps of house hunting with BCU:
Sign up for HomeAdvantage®. Find your dream home. Save big. Watch Video
Automatically enter to win one of three iPads® when you register for B

HomeAdvantage® by March 31, 2019". Once registered, you can search for homes,
get connected with a trusted agent and eam an average of $1,645 in Cash

You can also deposit your checks anywhere, anytime when you use Deposit

Rewards—BCU members have eamed over $3 million with this program?. Anywhere in the BCU Mobile app. Put credit card debt
Plus, when you've found your home and are ready to finance, we're here for you too. behind you with these
; - 3 “
Receive $350 off closing costs® when you apply for a mortgage by May 31, 2019, PRODUCTS & SERVICES | FINANCIAL WELL-BEING | ABOUT US | CONTACT & HELP strategies.
and mention this offer.
So even if you don’t win that iPad, you're still coming out a winner. B @ e > Google Play
Get the Advantage
You are receiving this message because you have been in contact with BCU or an
Or call 800-388-7000 ext. 8167 affiliate. To no longer receive messages from BCU click here.
Copyright 2019 BCU. All Rights Reserved. 340 N Milwaukee Avenue, Vernon Hills, IL 60061. If you're thinking about
PRODUCTS & SERVICES | FINANCIAL WELL-BEING | ABOUT US | CONTACT & HELP Read our Privacy Policy. To ensure you always stay up to date with Credit Union news and z
information pl o your address book or adding an authorized
safelist. user, read this first.

B @ |« osion || P> Googepiay

FEDERALLY INSURED BY NCUA

*Please contact the Shared Branch you wish to visit for confirmation of services delivered
prior to traveling to conduct transactions.

g
affiliate. To no longer recelve messages from BCU click here.

Copyright 2019 BCU. All Rights Reserved. 340 N Milwaukee Avenue, Vernon Hills, IL 60061.
PRODUCTS & SERVICES | FINANCIAL WELL-BEING | ABOUT US | CONTACT & HELP

Read our Privacy Policy. To ensure you always stay up to dato with Credit Union nows and
information pleas add
safelis. 7 5 o
B B [&isoe] | P Ecgers
FEDERALLY INSURED BY NCUA
e BCUand
o You are receiving this message because you have been in contact wkh BCU
sellers are not eligible for Cash Rewards if they use an agent outside this network. Using BCU for a oran affiliate. To no longer receive messages from BCU click here,
agent. speciic rules. reEneER

out.Cash however,

y v ipriatihd Copyright 2018 BCU. All Rights Reserved. 340 N Milwaukee Avenue, Vernon Hills, IL

o A2, CA, €O, DC, DE, 60061. Read our Privacy Policy, To ensure you always stay up to date with Credit Union
FL/GA. L, IN, KS, MA, MD, M, MN. O, NC, NH, NM, NV, NY, OH, PA, TX, VA, WI, and WV. Now news and please add beu.org to your address
irestod n conot . s book or safelist.
vary by stat. g . LLC.

ACURasty, LG FEDERALLY INSURED BY NCUA

1. Oper BCU; mustbe
win. Purchase will ‘winning. Limit one (1) per pe , per household and 0618 LMY-D

per omail addross for the entire Promtion Period, Offer begins at 12:01 am CST on January 1, 2019,
and ends at 11:59 p.m. CST on March 31, 2019, (Offer Period). Only registrations submitted during

id where pr i cligible entries
rocoived n throe (3) random drawing to be conducted on or about Feb 13, 2019, March 11, 2019 and
April 15, i
by phone or
courier service. P ad (L - P
e ). Retai BCU
2 based on
” 17118,
3. q
approved by
closed by 7/31/19. Excludes home equty loans and lines of credit
0® iPad Ine.

Q1 HomeAdvantago_Sweeps 0119
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ding these guidelines, please contact:

BCU

Kourtney Ross

BCU Dir, Creative Dev
and Communication
Kourtney.Ross@BCU.org
224-207-2368



